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VER many centuries, Scotland

has given numerous important

gifts to the world. The televi-

sion and telephone were both

invented by Scots. So were the

fax machine, refrigerator and

steam engine locomotive. The MRI scanner,

cash machine and speedometer. You guessed

it - they, too, were invented by Scots. In the eyes

of sports fans, however, one Scottish creation in

particular stands head and shoulders above all
the others: golf.

Not my words, but the opening sentences

from The Official Guide to Golf in Scotland: The

Home of Golf. The last year has been hugely im-

with golf because, as hosts last month to the
Ryder Cup, the opportunity was there to use the
sport to promote the country to a huge worldwide
audience. Just as Ireland did eight years ago
when the Ryder Cup came to the K Club, Scot-
land set out to make the most of this exposure,
estimated to be worth £40m in marketing terms.

Countries which host major sporting events
like this do so for more than the prestige. It is

a massive financial undertaking so while the
prestige is obviously nice, it’s not enough. There
has to be gains too. There has to be an opportu-
nity to piggyback on the event to enhance the
country’s reputation as a tourist destination.
It’s difficult to quantify the real costs of staging
a major sporting event like the Ryder Cup, and
the likelihood is that there are no real gains in
the short-term.

What a government will bet on — and what
Scotland bet on — is that it will make enough of
animpression to secure long-term gains. When
the K Club staged the event in 2006, Michael
Smurfit spent around €20m to host it. Asked
recently if it was worth it, Smurfit said: “Abso-
lutely. The response afterward in terms of green
fees, hotel guests, general interest in the club
was immense. We did very well and continue
to do very well”

Ireland spent huge sums of money to stage the

‘Ryder Cup but the view is that it has long since |

been repaid by the tourism boost. Scotland’s
model is similar. One club reported its visitor
numbers last month were up 75 per cent on this
time last year.

The Scottish countryside served as a beautiful
backdrop to events at Gleneagles. Of course, the
organisers got lucky, the weather over the few
days of the tournament was incredible for the
time of year, while for those who made the trip
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